GATR Journal of Management and Marketing Review

Vol. 4 (4) Oct - Dec. 2019

Ty Pl gy g et Pk

Foreword
Kashan Pirzada

The Role of Customer-Centric, Cross-Functional Integration in Data
Governance
Milomir Vojvodic, Emil Velinov

Factors Affecting Students’ Subjective Well-being: The Relationship between
Religion, Cultural Intelligence, Personality Traits and Subjective Well-being
(SWB)

Chou I-Wen

The Effect of Human Resource Practice, Perceived Organizational Support and
Work-Life Balance in Enhancing Employee’s Affective Commitment
Bachruddin Saleh Luturlean, Arif Partono Prasetio, Romat Saragih

The Influence of Beauty Vlogger’s Content on the Purchase Intentions of Local
Brands in Indonesia
Nur Afifah

The Influence of Reward on Organizational Commitment towards Spirituality
Workplace as a Moderating Variable
Rolland Epafras Fanggidae , Ni Putu Nursiani, Allen Bengngu

Testing the Effect of Employee Engagement, Transformational Leadership and
Organisational Communication on Organisational Commitment
Nggabutho Moyo

228 — 233

234 — 241

242 — 253

254 — 259

260 — 269

270 - 278



